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Agriculture & Food Processing in India is a future-forward sector for the country.

With India being a powerhouse of grains and produce, this industry has the

potential to provide immense benefits to the country, boosting farmer incomes,

creating jobs and contributing to the 'Make in India' vision.

American companies, operating in the agriculture & food sector in India, some for

many decades, have done some tremendous work in the space of sustainability

and helping communities. This is a compilation of such examples that can inspire

us to go further and innovate in this space, like John Deere’s amazing work in

sustainable farming, Coca-Cola's ‘water stewardship’ project, Cargill’s improvement

of nutrition and economic lives program centered around poultry, the diversity

celebration by Hershey’s on its chocolate bars, and so on.

I would like to thank the partner companies for sharing their valuable knowledge

around ESG practices. I would also like to congratulate AMCHAM for taking the

initiative in bringing together member companies to showcase their best practices

in the space and compiling them in an extremely user-friendly and easy-to-adopt

manner. I hope we can all learn from such examples and that the booklet will

inspire more companies to take a more responsible and sustainable approach

towards development!
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India is the fastest growing economy in the world, it is going to be at the center

of economic activity. India’s $3 trillion economy is projected to be $10 trillion

economy in the coming decade.

The agriculture sector, the largest workforce employer in India, has exhibited

great resilience in the last three turbulent years. The sector experienced buoyant

growth and accounted for a sizeable 18.8% (2021-22) in GVA of the country

registering a growth of 3.6% in 2020-21 and 3.9% in 2021-22. Complementing

this is India’s food processing sector poised to be one of the largest in the world

with output expected to reach $535 billion by 2025-26. The sectors will be the

critical driver to reach the $10 trillion mark.

Policy and logistical support by the Government of India through initiatives like

Digital Agriculture Mission, growing institutional credit, increasing MSP, schemes

including Paramparagat Krishi Vikas Yojana, Pradhanmantri Gram, Sinchai Yojana,

Sansad Adarsh Gram Yojana, Kisan Rath, Kisan Rails, Krishi Udaan Scheme, cold

storage facilities at Airports and Inland Container Depot, e-NAM and attractive

fiscal incentives in the food processing industry will accelerate economic growth.

For these sectors to achieve maximum potential, it is imperative that they adopt

innovative and affordable technological solutions leading to sustainable practices

across the value chain. AgTech, ESG and sustainability are the new buzz words.

U.S. companies have been significant partners in the growth of these sectors and

are committed to bring the best technology while providing gainful employment.

U.S. companies’ sustainable initiatives in the agriculture and food processing

sector in the compendium, offers a knowledge bank and motivates all to adopt

such inspiring practices.
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Click to read Agilent's 2021 ESG Report or watch the highlights

https://www.agilent.com/about/esg/en/2021-agilent-esg-report.pdf
https://www.youtube.com/watch?v=-9smKyNNqNk


At Agilent, ESG is woven into the fabrics of our business



Steps taken in 2021 

2021 ESG Highlights







BEAM SUNTORY INDIA
Beam Suntory was created in 2014 by combining the world leader in bourbon and the
pioneer in Japanese whisky to form a new company with a deep heritage, passion for
quality, innovative spirit and vision of Growing for Good, which now includes its
transformative sustainability strategy, Proof Positive.

Beam Suntory made its long-term commitment to sustainability across every facet of its
value chain, from seed to sip – through Proof Positive. These commitments to the
environment, consumers, and society are aligned to the United Nations’ Sustainable
Development Goals (SDGs) that aim to create a more sustainable and equitable future
for Beam Suntory and its stakeholders.

CONSUMER 
POSITIVE

COMMUNITY POSITIVENATURE POSITIVE

Proof Positive is inspired by Suntory’s vision of Growing for Good and represents a step-
change in our sustainability ambitions. Resting on three pillars – Nature Positive,
Consumer Positive and Community Positive, it features a range of aims to be achieved by
2030, 2040 and beyond under each with actionable goals that we aim to achieve In set
timelines.



I. NATURE POSITIVE

II. CONSUMER POSITIVE
To elevate its commitment to reducing
harmful drinking and empowering
consumers to make the right choices for
them, the company has set goals that
include
• Elevating the Drink Smart platform, a

digital platform for communicating with
legal-purchase age adults about making
informed, responsible choices.

• Developing, introducing and investing in
awareness of low- or no-ABV products

• Providing nutrition and alcohol content
information

Building on the progress to reduce its
environmental footprint, Beam Suntory is
setting bold targets focused on the
environment, suppliers and packaging, in
India:
• Over 12,000 trees planted in Goa and

Mumbai through plantation drives.
• Water conservation structures have been

built in various parts of India, such as in
Behror, Pune, Hyderabad, and Kolkata
allowing for the storage of more than
1.095 billion and have benefited over
10,000 people.

• Reduced dependency on mono-cartons for
packaging across selected brand portfolio
to help conserve 715 million litres of water
and reduce 3 tonnes of carbon emission.

Through investments in efficient technology
and cleaner fuels, Beam Suntory has
reduced water use per unit of production by
22 percent* and reduced greenhouse gases
emitted by direct operations by 19
percent+.

22 percent*

Reduced water 
use per unit of 

production by 22 
percent*

19 percent* 
Reduced 

greenhouse gases 
emitted by direct 
operations by 19 

percent*

Investing $500 million to promote
responsible decisions and positively
impact behavior



III. COMMUNITY POSITIVE
Fostering a more inclusive and equitable culture, while working to increase gender, racial,
and ethnic representation across business, and continue to engage and support employees
around the world to volunteer their time to positively impact society and the environment
• Invested USD 800,000 in COVID relief initiatives to support on-trade partners, strengthen

communities, and prevent long-term impacts of the pandemic.
• Dedicated 700+ volunteering hours this past year, working towards the goal of giving

back one million volunteer hours by 2030 to our communities around the world, using
their skills and passions.

• Reach 50% women in leadership positions globally, 45% racially and ethnically diverse
employee representation in the US and achieve industry-leading sense of belonging
among employees by 2030





Our ambition is to have the most sustainable food supply

chains in the world

From small family farms to global shipping lanes, Cargill works every day to
implement new sustainable practices to reduce our impact on the planet and
protect people. If you are keen to read more about Cargill’s sustainability
commitments on climate, land and water, and people, as well as our efforts
around community impact and ethics and compliance — Check out our ESG
Report !

Corporate responsibility and sustainable development remain inextricable part

of everything we do in the country. Cargill introduced innovative business

solutions to create enduring impact. As far back as 2008, we supported efforts to

combat malnutrition by pioneering fortification of edible oils with essential

micronutrients. These are now reaching over 100 million consumers in the

country. Through our Animal, Nutrition and Health business, we train

approximately 150,000 farmers in the country annually. This is done across the

livestock and food value chain in the area of farm management, livestock

management and practices, productivity enhancement, financial management,

etc.

https://www.cargill.com/sustainability/2022-esg-report
https://www.cargill.com/sustainability/2022-esg-report


Cargill empowering 3.3

million people in India

through nutrition and

livelihood interventions.

In the past 5 years working

with our partners and

stakeholders on targeted

interventions to improve food

security & nutrition, build

resilient and inclusive farming

communities and promote

education and livelihoods

opportunities for women and

youth, Cargill India has thus

far impacted 3.3 million lives.

Hatching Hope India is one of

the largest contributors

improving nutrition and

income of 1.76 million people

in Odisha. Cargill has further

strengthened its footprint in

India in the space of food

security and nutrition by

partnering with Akshaya Patra

Foundation to support

schools. In the current fiscal

year, we have reached out to

more than 5000+ children

through the mid-day meal

program and supported their

kitchen operations by

donating more than 600

stainless steel utensils.



Empowering 30,000 women 

farmers at grassroots, through 

poultry production

The Hatching Hope initiative was 

launched in India in 2018 by Cargill and 

Heifer International. This initiative aims 

to improve the nutrition and economic 

livelihoods of 100 million people globally 

by 2030 through the production, 

promotion, and consumption of poultry. 

Although almost 80% of rural 

households in developing nations keep 

chickens, the majority of farmers lack 

the knowledge, technical support and 

market access necessary to make 

poultry farming a dependable source of 

revenue and nutrition. The bold 

initiative aims to improve the nutrition 

and economic livelihoods of 60 million 

people in India by 2030 through the 

production, promotion and consumption 

of poultry

Cargill also promotes economic 

development by working with 

women from underserved 

communities to start their own 

small businesses, through initiative 

like Samriddhi & Societymaker, 

Cargill has trained more than 1000 

women to become self-reliant, 

earn livelihoods and lead 

meaningful lives.











FMC is a global agricultural sciences company that advances farming through 
innovative and sustainable crop protection technologies. The company is constantly 
bringing new solutions to growers across crop nutrition, modern biological products, 

precision agriculture and unique application solutions.

Photo Credits: Raju Kapoor, Director, Public and Industry Affairs, FMC India

Investing in India to strengthen agro-economy and contribute to food 
and nutritional security

India- 
third largest 
market for 

FMC globally

Three 
manufacturing 

sites in Gujarat. 
Fourteen 
contract 

manufacturing 
sites across 

India. 

World class 
Research 

and 
Technology 
Center in 

Hyderabad

Using 
renewable 

energy to fulfill 
30% electricity 
needs in Panoli 
manufacturing 

plants

Bringing 
value

to Indian 
farmers for 
over three 
decades

COMMITMENT TO INTEGRITYVISION
Our vision is to leverage the 
strength of technology and 
geographical diversity to charter 
a robust growth strategy. We are 
agile and have the strength to 
navigate through complex 
situations and execute through 
challenging conditions.

At FMC, we are committed to conducting our business with 
honesty and integrity and complying with all applicable 
laws and standards which may vary in different countries 
and cultures. As a company with global mindset, the 
common goal and continuing commitment is to maintain 
equally high standards wherever the operations are 
running. Here are three focus areas - DE&I, Global 
mindset & Brand protection.

VALUES
Our six Core Values 
define who we are 
and how we do 
business:

These values set us 
apart and are key to 
our long-term growth 
and sustainability, 
collectively guiding 
our team of 6600
people around the 
world to strive for 
long term growth.

CUSTOMER- 
CENTRICITY

AGILITY

SAFETY

SUSTAINABILITY

RESPECT FOR 
PEOPLE

INTEGRITY
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DE&I INITIATIVES FOCUSED ON WOMEN INCLUSION IN AGRICULTURE

NURTURING PEOPLE AND COMMUNITIES

Women account for more than 30% of 
FMC global workforce presently

Achieve 50/50 gender balance across 
all regions and job levels by 2027

The three-year project has been successfully able to train 
75 women master trainers in beekeeping, around the 
rural area of Uttarakhand.

Targets to train women farmers as beekeepers across 20 
villages. It is currently running in collaboration with GB Pant 
University of Agriculture and Technology.

Project MADHUSHAKTI

Promoting entrepreneurship amongst rural women & 
increasing pollinator population and biodiversity.

Launched in 2023 in Madhya Pradesh, Uttar Pradesh, Maharashtra and Jharkhand for improving smallholder 
farmer productivity and profitability.

Project UTKARSH: FMC Small Landholder Program

Initiatives to improve livelihood among targeted community for a 3-year period
Encouraging farmers to adopt good and safe farming practices through technical support and model plots 
demonstration

Raising awareness on soil health and encouraging sustainable farming practices across 50 villages in Gujarat.

Project UGAM

Making potable drinking water accessible 
to more than 40,000 farmer families 
across 7 states (2019-2023)

Project SAMARTH

Better health & productivity due to reduced 
incidence of water-borne diseases.

Time & cost savings, with availability of 
potable drinking water to 280,000 people.

Encouraging studies in science and 
sustainable agriculture amongst the youth 

50% seats reserved for 
female candidates

20 PhD and MSc Ag scholarships across 
7 key agricultural institutes in India

FMC Science Leaders Scholarship Program

Project SAFFAL 

FMC tied up with South Asia Biotech Consortium (SABC), a science advocacy think tank for safeguarding 
agriculture and farmers against Fall Armyworm. 

15 massive farmer campaigns implemented reaching 11 major maize growing areas in both Kharif and Rabi 
seasons in 2019-20.
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ENVIRONMENTAL COMMITMENTS BY 2035

NET-ZERO

Absolute GHG 
Emissions 

100% OF ALL SITES
To have Sustainable 
Water Practices

100% OF ALL SITES

To use Renewable 
Energy

100% 

Waste to Beneficial 
Reuse

AWARDS AND RECOGNITION

FMC India- Certificate of 
Recognition-TERI-IWA-UNDP Water 

Sustainability Awards 2021-22

FMC India-Digital and Technology-
Enabled Company-India’s Chemicals 
and Petrochemicals Awards 2021

Boom sprayer 
services 

FMC INDIA PRODUCTS AND SERVICES
Committed to science-based innovative solutions that improve crop yield, and enable farmers to prosper safely 

INDUSTRY LEADING BRANDS SCIENCE-BASED INNOVATION SERVICES VIA FMC INDIA 
FARMER APP

Drone Spray 
services

Insecticide for Okra and Tomato farmers

Herbicide launched for Sugarcane in June

Plus- Broad-spectrum insecticide for 
Groundnut, Cotton and Sugarcane

Specialty micronutrient solution

New generation solution for improving soil quality 

Novel herbicide for soybean crops

Pest prediction 
services 

SUSTAINABILITY INITIATIVES
FMC aims to support farmers around the world with sustainable technologies that will protect their crops and 
contribute to food security, while building resiliency to climate impact. We are committed to agroeconomic growth in 
India, through innovative solutions to sustainably increase productivity and prosperity for farmers. We are also 
encouraging the responsible use of our products, while imparting a positive impact on local communities where we 
live and work.

Reflecting upon its commitment, FMC has set sustainability goals to make the world a better place, by creating 
meaningful partnership with its important stakeholders. Some of the key themes are as follows-

Protection Innovation EngagementSafety

‸

Training 2 million 
farmers in India on good 
agricultural practices

Implement sustainable 
water practices at all FMC 
sites by 2035. Promoting 
judicious use of water 
amongst farmers.

Partnership with the Agriculture 
Department of the Maharashtra 
state government on a product 
stewardship campaign

PRODUCT STEWARDSHIP PARTNERING STAKEHOLDERS WATER STEWARDSHIP

SUSTAINABILITY FOCUS AREAS

FMC India Panoli manufacturing 
plant- Silver Trophy-National 
Safety Council of India 2021



Click  HERE to read  Hershey's 2021 ESG ReportClick Here to read Hershey’s 2021 ESG Report 

https://www.thehersheycompany.com/content/dam/hershey-corporate/documents/pdf/hershey_2021_esg_report.pdf
file:///C:/Users/AMCHAM/Downloads/hershey_2021_esg_report%20(3).pdf


HERSHEY INDIA

FEED PEOPLE 
IN NEED

NURTURE 
PLANET

SUPPORT
FARMERS

NOURISH 
PEOPLE

The Hershey Company, headquartered in Hershey, U.S.A., is an
industry-leading snacks company known for bringing goodness
to the world through its iconic brands, remarkable people and
enduring commitment to help children succeed. Continuing the
legacy of 125 years, HERSHEY'S forayed into India with its
impeccable and irresistible assortment of flavors with
chocolates, syrups and beverages.

Our founder, Milton Hershey, had a vision to make chocolate
accessible to everyone. His dedication to creating a better
world continues to inspire our mission statement or as we call
it, our purpose, of making more moments of goodness. Caring
for our people and communities, taking care of the planet,
helping children succeed and making the best quality,
affordable snacks for people everywhere to enjoy have driven
us and will continue to do so.



. 

ESG (Environmental, Social, and Governance) shapes every part of The
Hershey Company’s business. We want to drive positive and lasting
change around the world using our expertise and strong partnerships
and respond to global challenges with local care.

Supporting Our Communities
Through COVID-19

The global pandemic continued to 
impact communities around the 
world throughout 2021. When the
pandemic devastated India, we 
acted rapidly by distributing 500 
oxygen concentrators to hospitals 
across the country. In addition, we 
made a $50,000 commitment with 
nongovernmental organizations 
(NGOs) GiveIndia and Milaap to 
assist hospitals with procuring 
ventilators, oxygen concentrators 
and cylinders. 

Making The Invisible Visible 
| Celebrating Unsung 
Sheroes 

As part of Women’s Day 
celebrations, Hershey India 
recognized the accomplishments 
of women achievers and custom 
illustrated them on the 
HERSHEY’s chocolate bars. In a 
bid to make the invisible woman 
visible, Hershey’s honoured
these women and their efforts 
towards choosing and 
succeeding in unconventional 
careers.

OUR ESG INITIATIVES



Direct Worker Engagement | 
“Worker Voice” Survey

Hershey recognizes the 
importance of tools that directly 
engage workers on their 
experience. In 2021, we piloted a 
worker engagement survey in 
India that empowered more 
than 306 contract workers to 
share their experience of being 
part of Hershey’s supply chain. 
The facility showed strong 
performance in all parameters, 
making us the most preferred 
employer in the region.

Transforming Our Approach To 
Environmental Sustainability

We are constantly working on 
reducing our carbon footprint while 
manufacturing our products. We 
have converted Coal based boiler 
to Agricultural waste-based Rice 
Husk boiler and thereby converting 
60% of it to green energy. Apart 
from that, 50% of electricity is 
sourced through solar energy. 
Moreover, we are proud to say that 
80% of our cocoa is sustainably 
sourced to create best outcomes 
for cocoa farmers and their 
families. 



Do

More

Good



About Us
We are a health, bioscience, and sensorial experience company that is changing the world

for the better. We’re no longer a flavors and fragrance house. Today, we’re building on our

heritage of creating sense experiences with the addition of world changing scientific

expertise and R&D. This potent combination of science and creativity, along with the passion

to serve customers of all shapes and sizes means there’s no limit to the impact we can have.

We aren’t the same IFF. And with our focus on people and planet, our world won’t be the

same either.

Our Focus
IFF has been working toward contributing to the people of marginalized sections of society.

To build a better future for the people, we believe that it is extremely important to empower

them by implementing CSR projects. Our strategic focus on several distinct areas: Education,

Women Empowerment and Healthcare.

Performance Highlights

5,000
Lives every year

63%
Support went to Girls

79%
Developed their skills

09%
Cities in India



Positive outcome Our Presence

74% Says their Communication

skills improved

59% mainstreamed in Government

schools

61% Improved their reading

and writing skills

Quality
Education

IFF supports Education project through

various Implementing partners the

programme works primarily with children

and young people who are struggling

with their learning and at risk of

dropping out, supporting them to engage

and succeed in education. The programme

focus young people to develop their life

skill, technical skill, and entrepreneurship

development. This helps the participants to

gain learning and employment

opportunity to lead a sustainable life. Our

Partners support the children and young

ones with various learning methods to

bring positive change in every individual.

Mewat
Gosainganj

Nathupur

Nagpur Karimnagar

Sricity
Tumkur

Chennai

Salem



Sports for

Development

Technology

based training
Activity based

learning

Women Empowerment

IFF expanding women’s economic
opportunities through education,
entrepreneurship, Vocational training,
and various skill-based training. The
primary objective of the program is to
provide young girls and women to
develop their skills and strengthening
governance and decision making for
promoting gender equality. We also
encourage annual savings scheme
among women through Self Help
Groups. These groups were actively
engage in income generation activities.

Health Care This programme helps the
participants to receive health care
benefits at the doorstep. The main
objective of this programme is to
reduce vulnerability to diseases
and promoting a health seeking
behavior among economically
backward and migrant people. The
programme being delivered in 12
villages where health support by
the government is very less. The
programme also involved in
organizing health camps periodically.





CSR at John Deere India 
John Deere, with its higher purpose, ‘WE RUN SO LIFE CAN LEAP FORWARD’ has
been a leader in modernization of agricultural practices in several regions of the
world. John Deere understands the aspirations of the small holder farmers and the
fact they are looking up to modern solutions as against conventional agricultural
practices. John Deere has interest and relevant experience in helping transform
enterprising farmers from subsistence levels to a level of Agri-business
entrepreneurs.

John Deere has 
responsibly and 
cautiously
developed an 
ecosystem for 
incubating future 
technologies for
sustainable 
adoption. John 
Deere also 
prioritizes and 
supports inclusion 
of aspiring women 
farmers in the 
journey of farm 
mechanization as 
needed in your 
country. 

John Deere also prioritizes and supports inclusion of
aspiring women farmers in the journey of farm
mechanization as needed in your country. John Deere
has successfully competed 25 years in India and has
made noticeable contributions in the Indian
Agriculture by bringing advanced technology, product,
and solutions.
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John Deere India is 
committed to transform 
the lives of communities in 
five states in partnership 
with various NGO to 
support projects / 
programs that empowers 
farmers, students, and 
communities to improve 
their quality of life. 



Various activities under these programs are aimed to increase agriculture
productivity & income, inspire students to attend higher learning. John Deere
India program adopts gender lens to ensure women participation and
contribution across all the programs.

John Deere India CSR
program contribute to
three UNSDG (United
Nation Sustainable
Development Goal)
and our metrics are
aligned to major the
performance of these
3 SDGs. (SDG 1 – No
Poverty, SDG 2 – Zero
Hunger, SDG 4 –
Quality Education).

Our CSR program also leverages John Deere India employees time and talent to
complement the project outcomes on the ground. Our CSR programs also has
been recognized at various National and International platforms.

John Deere CSR vision 
“We will focus the 
power of our corporate 
social responsibility on 
delivering impactful, 
integrated programs 
that will enable the 
people we serve to 
unlock economic, social, 
and environmental 
value throughout their 
lives in ways that are 
sustainable for all.”  



John Deere’s quality education program has benefitted over 3,500 students
with improved school infrastructure. In the Agriculture domain nearly 12,500
farmers have witnessed increase in their productivity by 20-25 % and income-
levels by 15-20%. Under the safe drinking water mission basic amenities were
upgraded for providing access to clean drinking water to over 5000 families in
43 villages spread over 2 states that included sanitation infrastructure
development.

Hunar
The project Hunar aims to include women farmers in the farm mechanization
by skilling them on tractor operations and maintenance.

These women Agri
entrepreneurs positively
contribute to the overall
economy and wellbeing of the
family. The program was
carried in the state of
Maharashtra and Madhya
Pradesh that include 107 small
holder women farmers; the
next phase of the program
shall include a batch of 220
women farmers. The total
economic value generated $
21,400 by increasing their
financial literacy leading to
improved credit worthiness.

Deere & Company (www.JohnDeere.com) is a world leader in providing
advanced products, technology, and services for customers whose work is
revolutionizing agriculture and construction — those who cultivate, harvest,
transform, enrich and build upon the land to meet the world's increasing need
for food, fuel, shelter and infrastructure. For more information on Deere &
Company, visit us at www.deere.com/en/news

http://www.deere.com/en/news




KELLOGG INDIA
Strong market leader who innovated, invested in, and built the ‘Breakfast Cereal
category’. Been in India for ~30 years, and today we are a team of ~2500
employees across 5 offices and 2 manufacturing plants.

Our founder, W.K. Kellogg, believed that part of running a good business was 
doing good for the society. This promise remains an integral part of our vision 
and purpose today. 

FEED 

PEOPLE 

IN NEED

NURTURE 

PLANET

SUPPORT

FARMERS

NOURISH 

PEOPLE

In our global commitment to nourish 1 Bn people with our foods, feed 375 Mn
people in need, support 1 Mn farmers & engage 1.5 Bn people through
volunteering. Kellogg India’s contribution has been significant in this regard.



I.  NOURISH PEOPLE WITH OUR FOODS

II. FEED PEOPLE IN NEED

Kellogg India runs a programme ‘Bright
Start’ under its global CSR programme
‘Better Days’ to address the lack of
nutrition among under-privileged children
in India, because of morning hunger. This
model includes the following activities for
each child:

Our purpose is to ‘nourish India’s potential’
through nutritious foods and tapping into
our 100 years+ of expertise in grains to
make that a reality.

We take indigenous grains and serve them
in a convenient ready-to-eat format to
provide consumers with balanced nutrition,
simultaneously saving their time in the
preparation of a balanced meal.

Kellogg India is proudly home to the Research
and Development, Centre of Excellence for AMEA
(Asia, Middle East & Africa) to cater to innovation
& demand needs.

100% Corn 

in India is 
homegrown 

56% 

Corn 

exported 

to Japan, Thailand, 
Korea

• Morning breakfast of cereal & milk. 
• Baseline nutrition evaluation; On-going 

education on nutrition and hygiene

4.1 Mn
Meals Fed (2019 to 2022)

Kellogg India encourages employees to 
volunteer their time in doing a world of 
good to communities. 

~370 volunteering hrs. 
In one year



III. NURTURE OUR PLANET

We work across our value chain to 
nurture our planet. 

IV. SUPPORT FARMERS

Kellogg India is committed 
to working towards:

• 100% reusable, recyclable 
or compostable packaging 
by the end of 2025

• Recycling 70% of plastic 
volume created through 
the process of EPR 
(Extended Producer 
Responsibility)

~30% Total Electricity
consumed in our manufacturing 
plants from renewable sources 

(Taloja + Sri City)

Trees saved 

1,82,011

Co2 Emission 
prevented 

4,004,250 Kgs

26,000 Small holder Farmers Supporting smallholder corn & wheat 
farmers, including women in Madhya 
Pradesh & Uttar Pradesh, 
empowering them on climate-smart 
practices 





MONDELĒZ SUSTAINABILITY VISION

Mondlez’s sustainability vision is to create a future of snacking where people and planet thrive 
together. 
To maximize impact, We aim to lead in the areas where we matter most, like sourcing key 
ingredients and helping to protect human rights across our value chain, and to help drive change 
where the world needs it most – like reducing carbon emissions and packaging waste. 

Lead 
Where We Matter Most

Drive Change
Where the World Needs it Most

Maintain 100% Palm Oil volume 
RSPO certification 

Cocoa volume for chocolate brands 
sourced via Cocoa Life100%

100%

Child Labor Monitoring & Remediation 
Systems (CLMRS) coverage in Cocoa Life 
communities in West Africa

100%

Reduction in food waste 
in internal manufacturing 
(vs 2018)

Packaging designed to be recyclable

Reduction in absolute water usage 
in priority sites 
(vs 2018)

↓15%

↓10%

100%

CO2e Emissions 
reduction from scope 1&2 
(vs 2018)

Net Zero
by 2050

Social

Ingredients Climate

Packaging



Vision: Cocoa Made Right

Principles
1. Increase transparency, connecting 

consumers to our journey/farmers
2. Promote “self-sustainability” by building 

capacity in origins
3. Respect human rights, focus on child 

rights and women’s empowerment
4. Pursue partnerships and policy dialogue 

for greater impact 

Key areas of intervention

Our interventions on the 
ground focus on the three 
areas where we can make the 
most impact. 

The challenges cocoa faces 
are all connected, so we take 
a holistic approach to tackling 
them.

Goal: sourcing 100% cocoa volume for our chocolate brands through Cocoa Life by 2025

Cocoa Life program holistically tackles the complex challenges cocoa farmers and their communities face, 
including climate change, deforestation, gender inequality, poverty and child labor. 

$1B

Investment by 2030

Ensuring a future sustainable cocoa supply while creating empowered & productive cocoa farmers who live in thriving 
communities. “By 2025, all our chocolate brands will source their cocoa from Cocoa Life.

Soil & Water Conservation, 
Increasing Organic Inputs, 
Environmental Research

Cocoa Research, Planting 
Materials, GAP, Technical Team, 

Partnering Government

Women Empowerment, 
Tribal Community Support, 

School Infrastructure Support

Skill Development for the Youth 
& encouraging Children to 

attend School

Increasing Income,
Intercrop Model, Farm-Gate 

Procurement, Focus on Small 
Farmers, Farmer Outreach for 

Better Productivity

Supporting 
Farming 

since 1965

Partnership with 
Univ Research on 
Cocoa since 1984

Community 
engagement 
since 2010

MONDELĒZ SUSTAINABILITY INITIATIVES – COCOA LIFE



Managing plastic waste

Mondelez has surpassed EPR norms in 2021-22 to achieve 100% plastic waste neutrality and has worked
towards aiming to be plastics neutral for the year 2022- 23.

Mondelēz is largely using Multi-layered plastic for packaging. In 2021-22, Mondelez recycled 64% of its total
plastics waste, and end-of-life disposal was done for the remaining 36% by co-processing in cement kilns or
waste to energy.

Two key enablers that will help food companies reduce their plastic footprint include the amendment of BIS
standards related to the use of recycled plastics for food contact purposes and finality on the draft of the Food
Safety and Standards (Packaging) Regulations.

Reducing plastic usage

Mondelez is also focused on reducing plastic usage. With a focus on recycled plastics and adopting R-PET
(recycled polyethylene terephthalate) for the leading SKUs; reducing pack size and use of PCR (Post-consumer
resin) wherever possible and removing single-use plastics in some of the SKUs.

600
MT

VIRGIN PLASTICS USE IS 

REPLACED BY POST-CONSUMER 

RECYCLED (PCR) CONTENT

Raising consumer awareness

As an effort towards reducing plastic waste at the consumer end, mondelez is arranging for the collection of
used product canisters to ensure proper disposal. This primarily helps address the disposal of plastic
packaging material which is often improperly disposed of due to lack of awareness.

In July 2021, Mondelēz India made a seed investment into Hasiru Dala, an NGO, to create a social enterprise
to sort, clean, and recycle flexible plastic waste into more sustainable everyday products and targets to
recycle 600 tons of multi-layered plastics every year. The project implements recycling technology purchased
from a local start-up and, together, these women-led local businesses positively impact the local economy
through job creation.

Mondelēz has also invested in the Circulate Capital Ocean Fund (CCOF) which is focused on advancing efforts
in Plastic Waste Collection and Recycling in India. The company is also part of the India Plastics Pact.

Future plans

By 2025:
• 100% of packaging to be designed for recyclability
•  tilize 5% recycled plastic content across plastic portfolio
• Reduce virgin plastic by 25% in rigid plastic portfolio and 5% for all plastic packaging

MONDELĒZ SUSTAINABILITY INITIATIVES –
PACKAGING





PepsiCo India
Since its entry into India in 1989, PepsiCo has expanded to rank among the country's major
multinational food and beverage companies. From supporting farmers to manufacturers and
retailers, the Pepsico Network today supports more than 118,000 jobs throughout India.

At PepsiCo India, we focus on product improvement, acting sustainably to safeguard the
environment, and empowering people which in turn provides long-term value for the society
and our shareholders.

Sustainability

In 2021, we introduced pep+ (pep positive) - a strategic end-to-end transformation initiative 
with sustainability at the center to create growth and value by operating within planetary 

boundaries and inspiring positive change for the planet and people.

Under this vision, the three pillars of

Agriculture Water Plastic Climate Nutrition

Positive Agriculture Positive Value Chain Positive Choices

will continue to remain central to our progress globally as well as in India.



Agriculture

PepsiCo in India was the pioneer in collaborative potato farming and works
(directly and indirectly) with 27,000 farmers across 14 states today.

Through an award-winning 
women empowerment program
from PepsiCo & USAID, we have
trained more than 1000 women
in potato agronomy and
sustainable farming practices
since 2019 and are on track to
train 500+ additional women 
farmers in 2022.

PepsiCo India has also initiated a
prototype Biochar program in
Punjab to create awareness
around the issue of stubble
burning. Under this program, we
have built a retort kiln to turn
agricultural waste into fertilizer to
reduce carbon emissions & 
improve soil health.

PepsiCo India has the 
global best on 
renewable energy mix
with around 82% energy
for company owned
plants coming from
renewable sources.

In line with our RE100 strategy, all
our company owned plants have 
rooftop solar panels & we are
looking at generating more
renewable electricity through
Power Purchase Agreements going
forward.

PepsiCo set a target of reaching net-zero emissions by 2040, one decade
earlier than called for in the Paris Agreement. We are also targeting an
absolute GHG (greenhouse gas) reduction of more than 40% by 2030
against a 2015 baseline.

Climate

Water
PepsiCo has been actively working on sustainable and scalable solutions 
for communities to provide access to clean and safe water and creating
100% positive water impact by replenishing it in high water-risk areas we
operate in.

PepsiCo Foundation has provided safe
water access to 27mn people in India
since 2006 in partnerships with NGOs &
multi-lateral organizations including the
latest project with WaterAid to provide safe
water access in Maharashtra and West
Bengal for farming families through a $3
mn investment.

In addition, PepsiCo India also 
initiated N-Drip technology in the
states of Uttar Pradesh, Punjab,
and Rajasthan to help the farmers 
with improved crop yields, and
reduced fertilizer usage, and
reduce water consumption by an 
average of 39% as compared to
flood irrigation.



PepsiCo is
committed to have
100% of its 
packaging to be 
RCBR (Recyclable, 
Compostable, 
Biodegradable or 
Reusable) by 2025, 
and aim to reduce 
virgin plastic use
from non-renewable 
sources across its 
product portfolio by 
50% by 2030.

Plastic

Nutrition

PepsiCo aims to become Net Water Positive by 
2030, reducing absolute water use and
replenishing back into the local watershed,
including a new technology to recover 50%
water used in potato chip manufacturing.
PepsiCo also aims to adopt the Alliance for
Water Stewardship Standard at all of our high
water-risk facilities, a framework focused on 
sustainable water management.

Sustainable Plastic waste management is a core focus area wherein
we are striving to create a world where plastic need never become
waste. We are actively working towards this through multiple
partnerships and collaborations.

Achieved 100% equivalent
of MLP collection and
sustainable disposal of
plastic waste (since 2020)
generated through the sales
of our products, in 
partnership with major
waste management 
partners.

Additionally, we are creating 
awareness around litter
management, better waste 
sortation practices & plastic 
circularity through on-ground 
initiatives such as 'Tidy Trails',
'Purna – Unnati ki Sajhedaari',
and 'PepsiCo Plog Run'.

To help build a more 
sustainable food system, we
are influencing the consumers
to make the right choice for 
themselves & for the planet.
PepsiCo is also working to
provide nutritious offerings
to the consumers and 
promote food security in at-
risk regions.

In 2021, we launched 'Bowl of Hope' in India to 

provideover 100K nutritious bowls of whole grains
to underserved communities across the 
country.

As part of our community programs focused
on nutrition, PepsiCo India has partnered with 
Smile Foundation across more than 20
Anganwadis to improve the nutritional status
of pregnant & lactating women and children
aged 0-6 years in 13 villages of Punjab.

Achieved 100% of our water 
replenishment targets for Pune
& Channo Plants: creating a
recharge potential of 861
million liters by rejuvenating 24
rainwater harvesting
structures in 2021.



About AMCHAM India

The American Chamber of Commerce in India
(AMCHAM) is the apex chamber of U.S. industry in
India. Established in 1992, AMCHAM has over 400
members spread all over the country. The incumbent
U.S. Ambassador to India is the Honorary President of
AMCHAM. The chamber enjoys a very close relationship
with U.S. Embassy officials and receives tremendous
support in fulfilling its objectives. The chamber’s
mission is to assist member companies to succeed in
India through advocacy, information, networking and
business support services. AMCHAM is headquartered
in New Delhi and has regional chapters in Bengaluru,
Chennai, Hyderabad, Kolkata and Mumbai.



AMERICAN CHAMBER OF COMMERCE IN INDIA
PHD House, 4th Floor, 4/2, Siri Institutional Area, August Kranti Marg, 

New Delhi – 110 016, INIDA
Tel: 91-11-2654 1200  •  Fax: 91-11-2654 1222

Email : amcham@amchamindia.com • Web: www.amchamindia.com
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