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Beverages - 

A.) Zero sugar/zero calorie aerated drinks are basically better and healthier versions of 

regular/standard aerated drinks. As for instance, beverages players have introduced 

certain products which do not contain sugar and, therefore, provides zero calories. 

But unlike Diet Products, it tastes the same as the regular beverages. To sweeten the 

beverage artificial sweeteners are used. Such products are popular choice among 

health-conscious consumers.   

At present, all aerated waters, containing added sugar or other sweetening matter or 

flavoured, attract 28% GST plus 12% Cess. But, unlike the regular aeriated drinks, Zero Sugar 

drinks contains zero sugar/zero calories and is, therefore, an appealing drink among those 

trying to reduce their sugar intake or control their weight.   

We are of the view that the two products, viz. regular sugar drink and Zero Sugar being 

dissimilar products, the tax rates should also be dissimilar. We request to propose reduction 

in tax on zero sugar/zero calorie aerated drinks classifiable under sub-heading 2202.10 from 

28% GST plus 12% Compensation Cess to 18% GST on the following grounds:- 

(i) Aerated waters, i.e. ordinary potable water charged with carbon di-oxide under 

pressure, classifiable under heading 22.01, attract GST at 18%. No evidence suggests 

that carbonated or sparkling water is bad for health. There are reports which suggest 

that a carbonated drink may even enhance digestion by improving swallowing ability 

and reducing constipation. Zero Sugar drinks are also charged with carbon di-oxide 

under pressure. To maintain the classic flavour, artificial sweeteners are used. It is 

clearly an improved, value-added product as compared to ordinary carbonated 

waters. Therefore, it is rather odd that Zero Sugar is taxed at 40% when the tax on 

aerated waters under heading 22.01 is at 18% only. 

(ii) There is a concern that use of artificial sweeteners may contribute to the 

development of obesity and type 2 diabetes. On the other hand, many human 

intervention studies indicate that the use of artificial sweeteners is either neutral or 

beneficial for weight management. Artificial sweeteners are not carbohydrates. So 

unlike sugar, artificial sweeteners don’t raise blood sugar levels. Further, these 

sweeteners don’t contribute to tooth decay and cavities. Artificial sweeteners are 

widely used in fruit juices and other processed foods, such as, baked goods, breakfast 

cereals, frozen desserts, candy, puddings, canned foods, jams and jellies and dairy 

products. The GST on fruit juices is at 12%. On other goods it is at 12%-18% only. There 

is, therefore, no justification in putting such a high tax on Zero Sugar and similar 

aerated beverages. 
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(iii) The higher tax on Zero Sugar and other similar drinks is passed on to the 

consumers through higher shelf prices. The tax is considered regressive, since the 

consumers on lower incomes are more negatively impacted by higher prices than 

consumers on higher incomes.  Looking from this angle, there is no case for subjecting 

Zero Sugar and similar such products to such high rate of taxation. 

(iv) Sweetmeats like Gulab Jamun, Jalebi, Malpua and Imarti are charged to GST at 5% 

only. The GST on sugar is at 5%; on sugar boiled confectionery it is at 12%. Likewise, 

ice-cream, chocolates, sugar syrup, cakes and pastries attract GST at 18%. Even 

chewing gums and bubble gums carry a GST of 18% only. Zero-sugar/zero-calorie 

aerated drinks are neither luxury goods nor sin/demerit goods. Singling out such 

drinks for excessively high and harsh GST treatment lacks logic and appears to be very 

unfair to consumers. 

(v) It is true that some fifty odd countries have a tax on sugar sweetened beverages 

(SSBs), but it is at a much lower level. For instance, Hungary has imposed 4% tax on 

drinks that contain large quantities of sugar and salt. Chile has 10-18% tax on soft 

drinks based on sugar content. South Africa has 10% Health Promotion Levy on sugary 

drinks, excluding fruit juices. Denmark repealed the tax on soft drinks in 2014, as the 

taxes introduced earlier were found to be ineffective. There is no tax on sugary drinks 

in Colombia. The industry feels that the tax on zero-sugar aerated drinks in India is 

exorbitantly high and that it should be reduced to a level prevalent in other countries.    

(vi) The WHO recommends a reduced intake of free sugars throughout the life course. 

In both adults and children, the WHO recommends reducing the intake of free sugars 

to less than 10% of the total energy intake. As Zero Sugar products contain no sugar, 

the products should be encouraged by way of a lower tax rate of taxation rather than 

being discouraged in the form of exorbitantly high rate of taxation! 

(vii) The Indian food regulator, FSSAI has launched ‘Eat Right India’ Movement, a multi-

sectoral effort to encourage healthy eating. Focus on reduction of sugar intake is one 

of the key initiatives of this movement. Reduction in GST on Zero Sugar and similar 

aerated drinks, which contain no sugar and no calories, would be a right step in the 

right direction and at the right time.  

(viii) The soft drink companies have investment plans to manufacture zero sugar/zero 

calorie aerated drinks in India over the next few years. Some of these plans are at a 

preliminary stage; final decisions are yet to be taken. Reduction in GST on this product 

to 18% would provide the much-needed impetus to the companies to firm up their 

investment decisions. Needless to mention, the country needs private investment in 

a bigger way for the growth and welfare of the people.    

A lower GST slab would bring about several beneficial results as outlined below.  

• This would encourage the entrepreneurs to set up manufacturing facilities in India to 

create new capacities in zero-sugar/zero-calorie aerated drink manufacturing. This 

would attract private investment from across the globe.   
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• Capacity creation in this product would create employment. This, in turn, would 

facilitate development of the downstream ancillary industry resulting in creation of 

more jobs, mostly in the MSME sector.   

• Consumers would benefit as they would now get healthier drinks at much cheaper 

prices.  

• Increase in the consumption of zero-sugar/zero-calorie drinks would lead to better 

GST collection, thus a win-win situation for both the government and industry. The 

industry is expected to grow at a faster rate after the rate reduction.     

• Reduction in GST would be a good contribution towards realisation of the vision to 

make India a $ 5 trillion economy by 2025 and $ 10 trillion economy by 2030. Also, it 

would be a good contribution towards making India a global manufacturing hub.  

• Last but not the least, this would incentivize domestic value addition, promote Make 

in India and further the cause of Atmanirbhar Bharat.   

 

 

 

 
B.) Aerated drinks usually contain carbonated water, a sweetener, and a natural and/or 

artificial flavouring. The sweetener may be a sugar, high-fructose corn syrup, a sugar 

substitute, or some combination of these. The aerated drinks may also contain caffeine, 

colourings, preservatives, and/or other ingredients. Presently, all aerated waters, containing 

added sugar or other sweetening matter or flavoured, attract 28% GST plus 12% Cess. The 

industry strongly feels that the tax should be reduced from the existing level of 40% to 18% 

due to the following reasons:-  

(i) Aerated waters, i.e. ordinary potable water charged with carbon di-oxide under 

pressure, classifiable under heading 22.01, attract GST at 18%. No evidence suggests 

that carbonated or sparkling water is bad for health. There are reports which suggest 

that a carbonated drink may even enhance digestion by improving swallowing ability 

and reducing constipation.  

Aerated drinks classifiable under sub-heading 2202.10 are also charged with carbon 

di-oxide under pressure. This harmless gas is added to provide sparkle, while 

simultaneously acting as a mild preservative. To sweeten the beverage, sugar and/or 

artificial sweeteners are used. Flavourings and additives are used in very small 

quantities to enhance the appearance, aroma and mouth feel. Preservatives are 

added to prevent the growth of micro-organisms and to ensure longer shelf life of the 

drink. 
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Aerated drinks under heading 2202 are thus clearly value-added products as 

compared to ordinary carbonated waters. Therefore, it is rather odd that the rate 

differential between the two products is as high as 28 percentage points!  

(ii) It is true that excess intake of sugar is bad for health. The WHO recommends a 

reduced intake of free sugars to less than 10% of the total energy intake.  

The Government has consciously kept a lower rate of tax on all sweetmeats and a 

moderate rate of tax on almost all food products using sugar/artificial sweetener as 

an ingredient. As for instance, heavily sweetened sweetmeats like Gulab Jamun, 

Jalebi, Rasgulla, Malpua and Imarti are charged to GST at 5% only. The GST on sugar is 

at 5%, and on sugar boiled confectionery and fruit juices it is at 12%. Likewise, ice-

creams, chocolates, sugar syrup, cakes and pastries attract GST at 18%. Even chewing 

gums and bubble gums carry a GST of 18% only. 

It may be noted that a standard 100 ml pack of orange juice contains 8.8 grams of 

sugar. The corresponding figure for grape/pineapple juice is 14 grams. A serving of 100 

grams of Gulab Jamun contains around 48-50 grams of sugar. As against this, a 

standard 100 ml can of Coca-Cola/Pepsi contains 10.6/10.9 grams of sugar only.   

Aerated drinks contain added sugar or other sweetening matter like other food 

products/drinks mentioned above. They are neither luxury goods nor sin/demerit 

goods. Singling out such drinks for excessively high and harsh tax treatment at 40% 

lacks logic, besides being very unfair to consumers. 

(iii) There is a concern that use of artificial sweeteners may contribute to the 

development of obesity and type 2 diabetes. On the other hand, many human 

intervention studies indicate that the use of artificial sweeteners is either neutral or 

beneficial for weight management. Artificial sweeteners are not carbohydrates and 

don’t raise blood sugar levels. Further, these sweeteners don’t contribute to tooth 

decay and cavities.  

Artificial sweeteners are widely used in fruit juices and other processed foods, such 

as, baked goods, breakfast cereals, frozen desserts, candy, puddings, canned foods, 

jams and jellies and dairy products. The GST on fruit juices is at 12%, as mentioned 

above. On other goods it is at 12%-18% only. There is, therefore, no justification in 

putting such a high tax on aerated beverages. 

(iv) The higher tax on aerated drinks is passed on to the consumers through higher 

shelf prices; the tax is simply transmitted to the prices of taxed drinks. The tax is 

considered regressive, since the consumers on lower incomes are more negatively 

impacted by higher prices than consumers on higher incomes.  Looking from this angle 

also, a higher rate of tax on aerated beverages is not justified.  

(v) It is true that some fifty odd countries do have a tax on sugar sweetened beverages 

(SSBs), but it is at a much lower level. As for instance, Hungary has imposed 4% tax on 

drinks that contain large quantities of sugar and salt. Chile has 10-18% tax on soft 

drinks based on sugar content. South Africa has 10% Health Promotion Levy on sugary 



5  

drinks, excluding fruit juices. Denmark repealed the tax on soft drinks in 2014, as the 

taxes introduced earlier were found to be ineffective. There is no tax on sugary drinks 

in Colombia. 

The industry strongly feels that the tax on aerated drinks in India is exorbitantly high 

and that it should be reduced to a level prevalent in other countries.   

(vi) The soft drink companies are desirous of making fresh investments to manufacture 

a variety of aerated drinks over the next few years. Some of the investment plans are 

at a preliminary stage; final decisions are yet to be taken. Reduction in GST on this 

product would provide the much-needed impetus to the companies to firm up their 

investment decisions. Needless to mention, the country needs private investment in 

a bigger way for the growth and welfare of the people.  

(vii) Simplification and rationalisation of tax structure is an avowed policy objective of 

the Government. The examples cited above unmistakeably point to the conclusion 

that the tax on aerated drinks is very high as compared to other food products/drinks 

using similar ingredients. The tax is also very high as compared to that prevalent in 

other countries.   

Reduction in tax on aerated drinks would encourage the entrepreneurs to set up 

manufacturing facilities in India to create new capacities. This would attract private 

investment from across the globe. Many industry players have already committed an 

investment of $ 1.7 billion towards creating a “Fruit Circular Economy” aiding the Indian agri-

ecosystem till 2023. 

• Capacity creation in the aerated drink industry would create jobs. This, in turn, would 

facilitate the development of downstream ancillary industry resulting in creation of 

more jobs, mostly in the MSME sector.   

• Consumers would benefit as they would now get quality aerated drinks at much 

cheaper prices. The GST reduction would encourage them to buy more. 

• Increase in the consumption of such drinks would lead to better GST collection, thus  

a win-win situation for both the government and industry. The industry is expected to 

grow at a faster rate after the rate reduction.     

• Reduction in GST would be a good contribution towards realisation of the vision to  

make India a $ 5 trillion economy by 2025 and $ 10 trillion economy by 2030. Also, it 

would be a good contribution towards making India a global manufacturing hub.  

• Last but not the least, this would incentivize domestic value addition, promote Make 

in India and further the cause of Atmanirbhar Bharat.   
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C.) In September 2014, while inaugurating an integrated food park in Tumkur, the Hon’ble 

Prime Minister had exhorted the soft drink manufacturers to add at least 5% fruit juice in the 

aerated drinks to help distressed farmers. Simultaneously, he had asked the research bodies 

to work on the possibility of blending cola drinks with natural fruit juice. By doing so, he said, 

farmers would not be forced to dump their produce and let it go waste because of 

unremunerative prices and the country could save Rs 30-40,000 crores by reducing the 

wastage of food products. Responding to PM’s call, American companies in the soft drinks 

sector started introducing new fruit juice-based drinks in the market. While Coca-Cola 

introduced Fanta Green Mango, a carbonated drink that has over 10% fruit content, Pepsi 

launched Nimbooz Masala Soda, a juice-based (5% lemon juice) aerated beverage.  

Importantly, FSSAI released a new standard for such drinks in October 2016, as per which if 

the fruit juice quantity in a beverage is below 10% but over 5% (2.5% in case of lime or lemon), 

it will be considered as a “carbonated beverage with fruit juice”. In such cases the 

requirement of Total Soluble Solids (TSS) shall not apply, but the quantity of fruit juice shall 

be declared on the label.  

Presently, many soft drink companies are carrying out research to adhere to the PM’s request 

to mix fruit juice in the carbonated drinks. Importantly, many companies are already 

manufacturing such drinks in accordance with the new FSSAI regulations. Further, Coca Cola, 

Pepsi and other soft drink companies have massive investment plans to launch new fruit-

based carbonated drinks over the next few years. The companies are now in a quandary, not 

sure whether to go ahead with their expansion plans after the GST hike. The impugned levy 

is unjustified, uncalled for and discriminatory for the reasons stated below:-  

(i) Fruit juices under heading 20.09 are charged to GST at 12%. Fruit juices are 

generally subjected to certain processes/additions, such as, preservation under 

pressure using carbon di-oxide, addition of sugar or sweetening agents, natural or 

synthetic. Carbonated fruit beverages under heading 22.02 are also subjected to all 

these processes. But, the tax on such products is now at 40%!  

A major difference between the fruit juices under heading 20.09 and the ‘carbonated 

beverages of fruit drink/with fruit juice’ under heading 22.02 is that the latter 

beverages contain a greater quantity of carbon di-oxide than is normally present in 

fruit juices under heading 20.09. Also, a greater quantity of water is added to the fruit 

juice that results in diluted products having the character of beverages under heading 

22.02.  

Such being the case (i.e. degree of carbonation and water content accounting for the 

difference between the two products), it is rather odd that the rate differential 

between the two products is as high as 28 percentage points! 

(ii) Aerated waters, i.e. ordinary potable water charged with carbon di-oxide under 

pressure, classified under heading 22.01, attract GST at 18%. The position that 

emerged after the GST hike is that whereas carbonated waters are taxed at 18% only, 
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carbonated fruit drinks are taxed at 40%. It cannot be Government’s intention to 

subject a better, healthier and value-added product to such high rate of taxation!  

(iii) No evidence suggests that carbonated or sparkling water is bad for health. There 

are reports which suggest that a carbonated drink may even enhance digestion by 

improving swallowing ability and reducing constipation. Viewed from this angle, 

subjecting carbonated fruit drinks, a healthier product, to 40% tax appears unjustified. 

(iv) Sugar attracts 5% GST. Heavily sweetened sweetmeats like Gulab Jamun, Jalebi, 

Malpua and Imarti are also charged to GST at 5%. The GST on sugar boiled 

confectionery is at 12%. Likewise, ice-cream, chocolates, sugar syrups, cakes and 

pastries attract GST at 18%. Even chewing gums and bubble gums carry a GST of 18% 

only. 

It may be noted that a standard 100 ml pack of orange juice contains 8.8 grams of 

sugar. The corresponding figure for grape/pineapple juice is 14 grams. A serving of 100 

grams of Gulab Jamun contains around 48-50 grams of sugar. As against this, a 

standard 100 ml can of cola contains 10.6/10.9 grams of sugar.   

A carbonated fruit drink that may contain added sugar is neither a luxury good nor a 

sin/demerit good. Singling out such drinks for an excessively high and harsh GST 

treatment lacks logic and appears to be discriminatory. 

(v) There is a concern that use of artificial sweeteners may contribute to the 

development of obesity and type 2 diabetes. On the other hand, many studies indicate 

that the use of artificial sweeteners is either neutral or beneficial for weight 

management. In any case, artificial sweeteners are not only used in fruit juices, but 

also they find extensive use in processed foods, including baked goods, breakfast 

cereals, candy, puddings, canned foods, jams and jellies and dairy products. The GST 

on fruit juices is at 12%. On other goods it is at 12%-18% only, whereas the tax on 

carbonated fruit drinks is at 40%!.  

(vi) The higher tax on ‘carbonated beverages of fruit drink/with fruit juice ’is passed 

on to the consumers through higher shelf prices. The tax is not fair to consumers; the 

tax is considered regressive, since the consumers on lower incomes are more 

negatively impacted by higher prices than consumers on higher incomes.  

(vii) It is true that some fifty odd countries have a tax on sugar sweetened beverages 

(SSBs), but it is at a much lower level. For instance, Hungary has imposed 4% tax on 

drinks that contain large quantities of sugar and salt. Chile has 10-18% tax on soft 

drinks based on sugar content. South Africa has 10% Health Promotion Levy on sugary 

drinks, excluding fruit juices. Denmark repealed the tax on soft drinks in 2014, as the 

taxes introduced earlier were found to be ineffective. There is no tax on sugary drinks 

in Colombia.  

(viii) Simplification and rationalisation of tax structure is an avowed policy objective of 

the Government. But, after the GST hike on carbonated fruit beverages, the scope for 

classification disputes has increased considerably. In the absence of any defining 
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criteria of carbonation threshold/water content in the HSN to distinguish between the 

products falling in headings 20.09 and 22.02, the manufacturers were earlier following 

the standards notified by the FSSAI, the only governmental authority responsible for 

creating various standards to make sure that the quality of food products is safe and 

secure for human consumption. Now, FSSAI standards for carbonated beverages of 

fruit drinks/carbonated beverages with fruit juice have become irrelevant. 

The HS Nomenclature does permit usage of carbon di-oxide in fruit juices under 

heading 20.09 for preservation purposes. Now, because of the wide difference in the 

rate of taxation, there would be tendency on the part of  tax officials to classify all 

carbonated fruit juices, irrespective of the extent of carbonation, under heading 22.02 

for the purpose of levying 40% tax on these drinks, although as per HSN the product 

could merit classification under heading 20.09. Likewise, there would be a tendency 

to classify all carbonated juices, irrespective of the fruit juice content, under heading 

22.02 to levy 40% tax.  The Supreme Court and CESTAT had earlier held that such 

drinks are classifiable under tariff item 2202 99 20 and liable to tax at 12% only.   

(ix)  Last but not the least, the imposition of 40% tax on ‘carbonated beverages of fruit 

drink/with fruit juice ’goes against the declared policy of the Government to help 

distressed farmers through usage of natural fruit juices in aerated beverages. 

Lowering the GST rate would encourage entrepreneurs to set up manufacturing facilities in 

India to create new capacities in carbonated fruit drink manufacturing. This would attract 

private investment from across the globe.  In fact, industry players have committed an 

investment of $ 1.7 billion towards creating a “Fruit Circular Economy” aiding the Indian agri-

ecosystem till 2023. Capacity creation in the product would result in creation of jobs. This, in 

turn, would facilitate the development of downstream ancillary industry, resulting in creation 

of more jobs, mostly in the MSME sector. Consumers would benefit as they would now get 

healthier drinks at much cheaper prices. The GST reduction would encourage them to buy 

more. Increase in the consumption of carbonated fruit drinks will help farmers hugely, as 

almost 35% of fruits produced in India gets wasted due to lack of proper processing and cold 

storage facilities. Increase in the consumption of such fruit drinks would lead to better GST 

collection, thus win-win situation for both the government and industry. The industry is 

expected to grow at a faster rate after the rate reduction.   Reduction in GST would be a good 

contribution towards realisation of the vision to  make India a $ 5 trillion economy by 2025 

and $ 10 trillion economy by 2030. Also, it would be a good contribution towards making India 

a global manufacturing hub. 
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Breakfast Cereals - 
 

A. A clear competitive disadvantage 

Breakfast cereal which is a low calorie, nutritionally rich, minimally processed product 
from high value Indian grains attracts a GST rate of 18% when all other less nutritious, 
highly processed, high calorie breakfast occasion products like noodles, pasta, spaghetti, 
macaroni, bhujia, mixtures, are at a lower rate of 12%. Grain like oats which is 100% 
imported by India attracts a much lower GST of 5% . 

 
This creates a distinctive commercial and competitive disadvantage. 

 
B. Contribution of this sector to consumer and farmer income. 

Ready to Cereal products are essentially made from familiar staple grains of India like 
Corn, Wheat, Ragi, Rice, Barley. Being very minimally processed, such grains form almost 
90% of the Raw Material and by sourcing this from the farmers the category is able to 
play major role in reducing the crop glut and wastage. At a rough estimate this sector 
today uses almost 60,000 tonnes of major grains like wheat, rice and corn from Indian 
farmers. 

 
Also being high value raw materials, the multiplier impact on farmer is much larger in 
volume than that created by other sectors. In line with Hon’ble PM’s vision of doubling 
farmers’ income, scaled up Cereals products will have a substantial impact on the grain 
intake and consequently income of the farmers. 

 
On the consumer Front - The sector’s overall strategy is to scale up business by driving 
penetration through affordable packs and ‘Offers” around Rs10 for every serve that is 
suitably fortified with Iron & Vitamins and other essential nutrients thus providing 
wholesome nutrition. We believe that there is tremendous opportunity to recruit new 
consumers from Tier 1-2-3 towns (>6000 such towns in India) by offering higher satiety 
and nutritional value at affordable prices. Actually, the sector is seeing the maximum 
growth in the segment which offers affordable price points like Rs. 5/-, Rs. 10/- & 20, 
which perform an important task of driving penetration of this category to the masses. 

 
Any reduction in the GST Rates will immediately help us give the consumers more value 
for money by price reduction or increase in grammage. 

 
This also helps in additional investment in modern high technology processing capacity in 
the country. 

 
C. Growth Potential 

This category has huge potential to grow, which is resulting in attracting large number of 
players to the sector including small and medium ones but it also needs support from 
Government in keeping them at par on pricing compared to similar products consumed 
on similar occasions. 

 
Currently, Ready to Eat cereal as a category is an INR 1200 Cr (AC Nielsen) market with only 
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10% (Kantar HH Panel) usership in Urban India. With the tailwind of Nutrition & 
Convenience trends the key unlock for consumer adoption & explosive growths is driving 
affordability for Indian Consumer. 

 
Based on prior trends and the high price elasticity of the products, we believe that in the 
next 5 years the RTEC Category can grow to 2X (INR 2400 Cr) at the 6% reduced GST vs 
1.3X at the current rate. This will offset any loss to GST revenue from this category and 
may even increase it in due course. The increased volumes will also lead to that much 
increase in grains uptake from farmers at a higher price by the established companies. A 
rough estimate shows the grains uptake could go upto 1.5 lakh tonnes. 
 

D. Impact on overall Make in India movement 

As the sector grows domestically, export opportunities will also grow. Today while we are 
exporting the minimally processed grains to be processed elsewhere, helping the 
domestic industry grow will also build more capacity and open up export opportunities. 
We are already observing this at a small scale with the innovations growing demand and 
hence market for variants matching Indian/Asian tastes and flavours. 

 
We also see this strategy helping Cereal category grow & expand further by converting 
unorganized sector to organized. 

 
E. The unique and unparalleled advantages of this category of products: 

This category has multiple advantages for the consumers as well as community and 
perhaps one of the very few which alone serves so many developmental objectives as 
listed below, compared to those similar products where reduction has already happened. 
This is clearly creating a discrimination in terms of quantity offered per Rupee. 

 
In a country such as ours where we have a double nutrition problem of both malnutrition 

and obesity (highest under-weight and stunted children in the world and 2nd highest 
child obesity in the world), this sector make a positive difference to address both the key 
issues by making our Breakfast Cereals more affordable to the masses including children 
for whom right nutrition at a lower calorie at an early age is critical. 

 
The advantage with Breakfast Cereals is that they cater to an important eating occasion 
of the day, generally are low in calories, made from simple staple grains (Wheat and 
Corn), are rich in nutrition, fortified with micro nutrients (Iron, Vitamins etc.) and are 
minimally processed. 

 
➢ It offers high nutrition in a much-required low  calorie format which  is the want 

of today’s 
consumers particularly because it is: 
• made from natural grains hence often a source of much needed fibre in the meal 
• low in fat and naturally cholesterol free 
• Most of the variants are fortified with Vitamins (A, C, B complex) and Minerals 

(Iron, Calcium, Zinc), providing these important nutrients with the very first and 
most important meal of the day 
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➢ It is convenient but minimally processed retaining the goodness of the natural 
ingredients like cereals (most minimally processed products are today at 5 or 12% 
GST) 

➢ It’s a meal in itself generally taken with milk and hence also incorporates the goodness 
of milk. 

➢ Completely grain based and sourced largely (90%) from India and hence high impact 
on farmers income and hence rural economy. 

 
In view of the above, we feel that this category deserves a more favourable consideration 
on the tax front especially in light of the fact that there are precedents where certain 
food categories which are consumed on similar occasions but with less impact on 
nutrition and the community attract GST rates at 12%. 
 

 
 


